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MAHARSHI DAYANAND UNIVERSITY, ROHTAK
SCHEME OF EXAMINATION

Master of Journalism (Mass Communication)
Two Years Regular Course (Four Semesters) 2008-2009

The MJ(MC), Master Programming in the subject of
Journalism and Mass Communication under the Semester
System wil consist 20 papers/ Courses in all. The programme
will be spread over to four smesters. forst two smesters will
be in MJ (MC) (Previous) and rest of the semester in MJ(MC)
year. Each Semester will comprise of Five Papers of 100
marks each. The MJ (MC) Programme in the Subject of
Journalism & Mass Communiation will be of 2000 Marks in
total. The Semester-wise break up of the paper/ Courses will
be as under :-

MJ (MC) - (Previous)
Semester - I

Paper No.  Nomenclature Theory Internal Total       Time
Marks Assessment Marks

Practical
Marks

Paper - 01 Introduction to 80 20 100       3 hrs.
Communication &
Journalism

Paper - 02 Language Skills & 80 20 100       3 hrs.
Translation

Paper - 03 General Awareness 80 20 100       3 hrs.
Paper - 04 Development of 80 20 100       3 hrs.

Media
Paper - 05 Computer Application 80 20 100       3 hrs.

In Communication

MJ (MC) - (Previous)
Semester - II

Paper No.  Nomenclature Theory Internal Total       Time
Marks Assessment Marks

Practical
Marks

Paper - 01 Communication 80 20 100       3 hrs.
Theories & Research

Paper - 02 Public Relations & 80 20 100       3 hrs.
Corporation
Communication

Paper - 03 Media Laws & Ethics 80 20 100       3 hrs.
Paper - 04 Advertising Priniples 80 20 100       3 hrs.

and Practice
Paper - 05 Media Management 80 20 100       3 hrs.
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MJ (MC) - (Previous)
Semester - I

Paper-01 Introducton to Communication and Journalism

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Communication : Definition, Nature & Scope

 1.2 Nature & Process of Human Communication

 1.3 Functions of Communication

 1.4 Types of Communication : Inter personal, Intra personal,

group and mass communication.

Unit - II

 2.1 Elements in the process of communication

 2.2 Communications flows : one step, two step, multi-

step flows

 2.3 Barriers in communication

 2.4 Verbal in Communication

Unit - III

 3.1 Journalism : Definition, nature and scope

 3.2 Journalism as a profession

 3.3 Duties and responsibilities of a journalist

 3.4 Current issues in Journalism

Unit - IV

 4.1 Journalistic terminology

 4.2 Code of Ethics for Journalists

 4.3 Various organizations of Journalists

 4.4 Emerging trends in Journalism

Internal Assessement Total Marls : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

1) Mass Communication, Wilbus Schram

2) Mass Communication Theory & Practice by Uma Narula,

Hiranand Publication, New Delhi.

3) Hand Book of Journalism & Mass Communications by V.S.
Gupta Vir Bala Aggarwal, concept Publishers, New Delhi.

4) Understanding Media by Marshal Mc Luhan.

5) LAOKJ EK&)EKR DK IY3KKN? UKRE IYDK#K FLAG? 0XKFLD IF/X#KL>? TB>
FM=XH-

6) LAOKJ UK:J LAOKJ EK&)E? 8K’ O;MYIYDK#K FE5? LAS) IYDK#KT TB>
FM=XH-

7) LEDKXHT I*KDKFJQK " EV=)KADT UK:J EPMR? JKSFD#KKRJ? NK%KH IYDK#KT

8) LITKR ERA CTQK MR#K? JKSR;MY EK2KPJ? LKEF)D IYDK#KT-

9) EHF8)K FNE#K>? JKE#KJ%K SKRR#KH-
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MJ (MC) - (Previous)
Semester - I

Paper-02 Language Skills and Translation

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Elements of language, language as a skill

 1.2 Meaning and importance of labnguage  of Communication

 1.3 General rules of grammer

 1.4 Essentials of good writing

Unit - II

 2.1 Types of sentences, their structure and use

 2.2 Words and their redundancies, words and phrases, use

of adjectives and adverbs

 2.3 Synonymes & Antonymes of letters.

 2.4 Methods of paragraphing, summary etc.

Unit - III

 3.1 Translation, meaning and concept

 3.2 Types of translation

 3.3 Difference between translation, editing and precise writing

 3.4 Rules & Principles of translation.

Unit - IV

 4.1 Translating 5 different new items

 4.2 Translating at least 2 articles

 4.3 Translating one creative writing of about 500 words.

 4.4 Qualifications of a translator
Internal Assessement Total Marls : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

1) 3KK!KK UK:J LANRMTK? JKE 7N(I OQPNR>MH

2) UTPNKM " FL[KAQ $NA LE7)K)RA? JFN;MYTK2K 5HNK7QN

3) LEKOKJ I*KKR A DH 3KK!KK? EKFTD E@WR#K? NK%KH IYDK#KT

4) Editing, by TJS George

5) Professional Journalism , M.V. Kanath

6) Grammer and Composition, Wren & Martin
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MJ (MC) - (Previous)

Semester - I
Paper-03 General Awareness

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Goals and objectives of Indian Contitution Parliamentary

System

 1.2 Funadamentals Rights and Directive Principles of State.

 1.3 Centre State relationship; federal and unitary

 1.4 Electoral Process, Emergency Powers & Amendment of

Constitution

Unit - II

 2.1 Parliamentary and Legislative procedure in India

 2.2 Power and privileges of Parliment members

 2.3 Indian Judicial System

2.4 Introduction to various poiltical systems in the world.

Unit - III

 3.1 Indian History Stage & Characteristics

 3.2 Cultural diversities of India

 3.3 Indian Economic Environment

 3.4 Globalization and India.

Unit - IV

 4.1 Indian Foreign Policy

 4.2 UN and SAARC

 4.3 India and its neighbours

 4.4 Current National and International events.

Internal Assessement        Total Marks : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

Students will consult newspapers, magazines and anual
publication of Malyalam Manorma and Publication Divisions,
Govt. of India.
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Semester - I

Paper-04 Development of Media

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Development of print Media : Historical View

 1.2 Indian Press ; Post Independence

 1.3 Origin of Indian News Agencies and their role.

 1.4 Management and ownership Pattern of Press

Unit - II

 2.1 Development of Radio : Historical view

 2.2 Development of Radio in India

 2.3 Public and Private Radio Systems, FM, AM etc.

 2.4 Organizational structure of the Radio.

Unit - III

 3.1 Development of Television : Historical view

 3.2 Development of Television in India

 3.3 Public and Private T.V. Channels

 3.4 Organizational structure of the television Industry

Unit - IV

 4.1 Cinema : Historical View

 4.2 Development of Cinema in India.

 4.3 Characteristics of Hindi Cinema

 4.4 Cinema as a powerful medium of Mass Communication.
Internal Assessement Total Marls : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

1) Journalism in India, by Ranga Swami (Sterling Publications)

2) History of Journalsim in India, By Natrajan.J.

3) The Press, by Rao Chalpathy (National Book Trust).

4) Folk Theatre of India, by Gargi Balwant

5) Traditional Folk Media, by Parmar, S.

6) Broadcasting in India, by Awasthi G.C.

7) Indian Braodcasting, by Luthra, H.R.

8) Indian Film, by Bernard, Eric

9) I*KDKFJQK DK BFQGKL $NA STLAOKJ EK&)E " LASHN 3KTKN2K

10) FG;MH I*KDKFJQK DR FNFN&K UK)KE " NRMIYQKI N:FMD

11) GFJ)K%KK ERA FG;MH I*KDKFJQK DK BFQGKL " DR#KNKT;M EEWKB>

12) FG;MH I*KDKFJQK DK C@GM BFQGKL " USP>T FQNKJH

13) MVJM#K>T M#KK UK:J FM#KK " LP&KH#K IOK:JH

14) JKEXHXK IJ1IJK UK:J #K:FX)KA " B;MPSK UN72KH \FDQKC ,KJ)

15) 3KKJQH) IYLKJ%K EK&)E " D@!%K DPEKJ JQV
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Semester - I

Paper-05 Development of Media
Time allowed : 3 hours         Max.Marks : 80
Note : The question paper will be divided into Five Units

carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I
 1.1 Definition, Origin & History

 1.2 Classification of Computers

 1.3 Introduction to input & output devices

 1.4 Introduction to memory - Primary & Secondary

Unit - II
 2.1 Introduction to graphical and user interface (GUI)

 2.2 File and Folders - Flash, Directory

 2.3 Creating, Copying, Moving, Deleting and Renaming

 2.4 Applications & Setting : Desk top Management, tool box

Unit - III
 3.1 MS-Word and Applications - basics

 3.2 Typing and editing, formatting text

 3.3 Quick Express basics

 3.4 Power Point - Introduction, presentation, graphics,

creating presentation and slide shows

Unit - IV
 4.1 Introduction to Internet, definition, various activities

 4.2 Tools and services on Internet

 4.3 Internet protocol FTP, HTTP, TCP, IP

 4.4 Major News Sites E Magazines, outlines newspapers

Internal Assessement Total Marls : 20
Note :The Break up of 20 marks for Internal Assessment (Theory

Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-
1) Fundamentals of Computers by V. Raja Raman

2) Adobe Photoshop- Creative techniques, PHI

3) Personal Computer Book by Robin Bradbeer

4) Computer handbook by Peter Roadbell

5) D1I)V<J $D IFJO) " LQKAR!K OK:CR E&)IYMR#K FG;MH WY;2K UDKMEH

6) EKBDYKRLK9< UKF9L 2000 " FAN!%KP FIY)K FLAG? FETKZKH FLAG? $F#K)T IF/X#KL>-
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Semester - II

Paper-01 Communication Theories and Research

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 SMVR, Laswell Model

 1.2 Osgood Model, Dance Model

 1.3 Shannon and Weaver Model, Wilbur.

 1.4 Westley & Macbean, Garbiner Model

Unit - II

 2.1 Theories of Communication

 2.2 Two step and multi step

 2.3 Commercial Play Theory

 2.4 Uses and Gratification

 2.54 Perception and Retention Theory

Unit - III

 3.1 Research : Meaning & Concept

 3.2 Typing of Research

 3.3 Research Process

 3.4 Research Approaches

Unit - IV

 4.1 Nature and Significance of Communication Research

 4.2 Stages and types of Communication

 4.3 Public Opinion Research

 4.4 Quantitative & Qualitative content analysis
Internal Assessement Total Marls : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

1) Mass Communication in India by Kewal, J. Kumar Jacob
Publishing House.

2) Mass Communication Theories, Mac Quail Denis, Sage

Publication.

3) Communication Theories - Origin methods by Sevrin J.
Warner  James D. Tankard, Longman, New York.

4) Mass Communication Theory & Practice Uma Narula

5) Mass Media Research by Dimmel Dominique.

6) Hand Book of journalism & Mass Communications by V.S.

Gupta Vir Bala Aggarwal, concept Publishers, New Delhi.

7) Understanding Media by Marshal Mc Luhan.

8) L1IRY!K%K IYFQ(I $NA FL[AKQ? 8K’ 5HDKAQ FLAG
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Semester - II

Paper-02 Public Relation and Corporate Communication

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 PR, Meaning, Definition, Concept

 1.2 History PR

 1.3 PR Programmes

 1.4 Qualities of PR

Unit - II

 2.1 Role and functions, Image Advising

2.2 Tools of PR, PR at Crisis

 2.3 PR Publics, PR in Corporate World

 2.4 Organizational Structure of PR Departmental

Unit - III

 3.1 PR Publicity, Propaganda, Public affairs, lobbying etc.

 3.2 Theories of PR, Symmetrical & Asymmetrical

 3.3 Ethics of PR

 3.4 PRin Industry (Public Sector, Private Sector, Multi

nationals), Corporate Communications.

Unit - IV

 4.1 Corporate Communication : meaning and concept

 4.2 Significance and objectives

 4.3 Designing Comunications plans and understanding

publics

 4.4 Tools, skills & Strategies of Image Projection

PRACTICAL Marks : 20

Each student will submit a practical profile by the end of
the Semester with the consultaion with the concerned
teacher. This will be evluated by the external examiner
and concerned internal faculty. The practical examination
will consist of viva-voce.

References Books :-

1) Public Relations in India, J.M. Kaul

2) Public Relations by, Anil Vasu

3) Corporate Public Relations, by R.K. Balan, Sterling
Publisher

4) The Practice of Public Relations, by Seitel, P. Fraser.

5) ST L1ID> DR T)R UK)KE " LP!KEK DK#KNRDJ $NA LJMTK

6) 3KKJQ ERA ST L1ID>? CXMRN JKS WP4Q

7) ST L1ID> ? DKXHMQ +K
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Semester - II

Paper-04 Advertising : Principles & Practice

Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Advertising : Meanig and Concept

 1.2 Historical perspective of advertising in India

 1.3 Advertising: Nature and Typs

 1.4 Role of Advertising : Social & Economic

Unit - II

 2.1 Objectives of Advertising : General & Speific

2.2 Legal and Moral aspects of Advertising

 2.3 Advertising and freedom of expression

 2.4 Social Advertising

Unit - III

 3.1 Advertising Media : Print, Radio, TV and Internet

 3.2 Outdoor Media, Alternative Media & tools

 3.3 Advertising campaign planning & managing

 3.4 Role or Research in Advertising

Unit - IV

 4.1 Copy Writing : Diferent process, copy language.

 4.2 Different types of copy

 4.3 Creative Brief and writing for different media, copy testing

 4.4 Graphic Brief and writing for different , Art and layout.

PRACTICAL Marks : 20

Each student will submit a practical profile by the end of
the Semester with the consultaion with the concerned
teacher. This will be evluated by the external examiner
and concerned internal faculty. The practical examination
will consist of viva-voce.

References Books :-

1) ‘What’s in a Brand ? Building Brand Equity’ by Jones, Philip
John tata Mac Graw, Hill New Delhi.

2) Advertising Media Planning, Sison Z, and Lincoin, Bumba

NTC, Business Books.

3) Foundations of Advertising Theory and Practice by
Chunawallah, SA and Setia, KC.

4) FN6KIT DXK? $DR#NJ IYLKM G<NKX

5) FN6KIT EK&) $NA IYLKJ " FNS) DPX5R!. IAO#KHX -

6) UK&PKFTD FN6KIT? IYREO;M IPQSFX? NK%KH IYDK#KT -

7) Advertising by Jethwani , Jayshree, Phoenix Pub.
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Semester - II

Paper-05 Media Management
Time allowed : 3 hours         Max.Marks : 80

Note : The question paper will be divided into Five Units
carrying equal marks i.e. 16 marks for each question.
Each of the First Four Units will contain two questions
and the students shall be asked to attempt one
question from each unit. Unit Five shall contain eight
short answer type questions without any internal
choice and it shall be covering the entire syllabus. As
such, all question in Unit five shall be compulsory.

Unit -I

 1.1 Principles of Management, Functions, Planning,

Coordination

 1.2 Organizational behaviour,m Structure systems

 1.3 Strategies

 1.4 Internal relations

Unit - II

 2.1 Human resources development

2.2 Motivation, Incentives/ Rewards and Punishments

 2.3 Management tools for planning, budgeting, scheming

 2.4 Marketing/ promoting, costing & pricing

Unit - III

 3.1 Features of Media, Characteristics of different media,

Radio, TV Print and Net.

3.2 Media as an Industry and Profession

 3.3 Ownership paterns of mass media in India, Sole

proprietorship partnership.

 3.4 Private Ltd. Copanies, Public Ltd. Companies

Unit - IV

 4.1 Role of the manager

4.2 Creativity an management of creating

 4.3 Planning and scheduling, financial aspects

 4.4 Making use of reseach and feedback

Internal Assessement Total Marls : 20

Note :The Break up of 20 marks for Internal Assessment (Theory
Paper) is as under :

1. House Test 5+5=10 Marks

2. Class Attendance 05 Marks

3. Term Paper 05 Marks

References Books :-

1) New Media by Martin Lister, John Dovery, Routledge Pub.

2) Media technology & Society by Brian Wilston

3) News papers management, Golden John

4) News paper Management in the Multimedia Age, E.D. Mehra

5) LEKOKJ I*K IYC;C&KT " WPXKC DKR.KJH

6) I*KDKJ IYC;&K DXK " I;TKXKX 5H NK7QN

7) Media & Communication Management by C.R. Rajender


